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executive boardroom—or, “un-boredroom” as the
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But Susan Sarfati—president and
CEO of the Center for Association
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know it’s not just about the space; it’s

about the vision. 9
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facility,” says Sarfati. “It’s a gathering
place for the education programs we
provide, but at the core is our ' R ®
desire to create a diverse commu-

nity of professionals who work in

associations

and those inter- S A
ested in learning about and 7

ke ! vy
working with associations— et % ‘
: o - P
so they can share their o coffee S
knowledge and experiences. Lﬁ; : bar Cy ' :
“Our goal is to develop: EYRAS &
i 5 1.4 e i
the leadership potential 3
fout
of people who are
- . F B
employed in associa- Fed

. 5 > % 4 A v | 2 . SN
tions. We're part uni- 5 W) S L B R E

versity, part think S N e
tank—a place for P T R

people to explore
new ideas, discover
what’s next in
the association
profession, and
push the edge
of the enve-
lope. And to
help people be-

| ;
W R e
ot WS 8

1“: Ay
3
£

B 4
come  strong 4 f
leaders in the i

'8
s
N L

Y
174

industries, profes-
sions, and social
causes they serve.”

main entrance



She adds, “We're also trying to brand associations
because the world doesn’t know about associations, and
that’s disturbing.”

Still, the space cannot be denied. It is a (can we use the
word cool?) very cool space: open and flowing, with almost-
translucent surfaces and doors that pivot rather than open.
The effect is energizing yet calming. The landscape is dotted
with computer kiosks, where you can stop, stand, and get
online to search the Web or check your email at the office
while you're attending a program or meeting at the complex.
In addition to offering education programs, the complex
facilities—which opened November 2001 in the Ronald

Reagan Building and International
Trade Center in Washington,
catering D.C.—are available for rent o

outside organizations.

It takes a whole village
In addition to the First Union
Executive Conference Room®
where the wave table resides, there’s
another gathering room—the
BDO-Andrew Lang Learning
Forum®—with round tables for
sessions and discussion groups.
Other venues include the Atlantic
Video Internet Studio@ with Web-
casting capabilities (“We're in the e-
learning business,” notes Sarfati); a coffee
bar and lounge @ where people convene on
breaks; and the Knowledge Center@ —
combining a library, computer research lab,
and small-group brainstorming area.
The diverse areas are designed to
accommodate various group sizes, config-
urations, and learning objectives. Plans are
in the works for a display of the center’s picks of
best technology @@, such as PDAs, cell phones, and
the like. In the reception area, the Adantic City Associa-
tion Showcase® displays the work of various associations
one association at a time, by invitation and for no fee. By
now, youre probably catching on that nearly every feature
of the complex is sponsored by a corporation or an associ-
ation. One-third of funding came from association pro-
fessionals out of their own pockets or on behalf of cheir
associations and the rest from suppliers and parcners
of associations.
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