Risk Original Thought. Redefine Success.

/

Next time the media calls, make sure you ' = When the media calls, contact the

have experts lined up to respond if it’s a . : expert and brief them on the request.
question that requires member expertise. Provide background on the media out- ‘
Association members hold a wealth of infor- let, reporter, and story focus.

= SetUp a three-way call with the
eporter and member so you can

. i
ngtgé‘o{r the interview and offer any

mation, and you should tap this resource to

gein positive publicity. Here's how:

@ |dentify experts in the core areas of
your industry or profession (preferably
top association leaders, but recruit
rank-and-file members as need

" @ Prepare talking points on th

your online media ki
als you distribute to

n Chantilly,
‘& e reached at
as ciationvision.com.




